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DailyAddict.com.au 

Connect	
  
with	
  our	
  
intended	
  
audience	
  

Email	
  
Newsle$er	
  

Social	
  
Networks	
  

RSS	
  Feeds	
  

iPhone	
  
app	
  

Blog	
  

Website	
  • Daily	
  Addict	
  is	
  a	
  curated	
  
lifestyle	
  guide	
  

• Audience	
  –	
  mobile	
  urban	
  
‘Transumers’	
  

• Seeking	
  cool,	
  interesOng,	
  
insider	
  know-­‐how	
  and	
  
experiences	
  



Commercial-in-Confidence 

Social Media making a splash 

•  Australia	
  has	
  a	
  Top	
  5	
  global	
  ranking	
  internet	
  usage	
  80.6%	
  Adults	
  are	
  
online^	
  
World	
  Leader	
  in	
  the	
  amount	
  of	
  Ome	
  spent	
  engaging	
  in	
  social	
  networking	
  
sites	
  averaging	
  7+	
  hours	
  in	
  April	
  2010*	
  	
  
In	
  Australia	
  content	
  sharing	
  is	
  the	
  most	
  popular	
  acOvity*	
  

•  Social	
  Networking	
  82.4%	
  Reach	
  ***	
  
Social	
  Networking	
  Share	
  of	
  Total	
  Online	
  Time	
  18.1%***	
  
2	
  in	
  5	
  Australians	
  interact	
  with	
  companies	
  via	
  social	
  networks*	
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Australians are hooked  

•  Facebook	
  Globally	
  500m	
  acOve	
  users**	
  
Australia:	
  9m	
  acOve	
  users	
  +18%	
  UA	
  July	
  09	
  –	
  May	
  10*	
  

•  TwiCer	
  Twi$er	
  usage	
  grew	
  by	
  400%	
  in	
  2009*	
  
2.5	
  Million	
  Australian	
  Twi$er	
  users,	
  more	
  than	
  1/3	
  based	
  in	
  NSW	
  ^^	
  

•  Linkedin	
  1m	
  unique	
  audience	
  +99%	
  UA	
  July	
  09	
  –	
  May	
  10*	
  one	
  of	
  the	
  
fastest	
  growing	
  

•  Online	
  Video	
  Australians	
  logged	
  more	
  than	
  14	
  hours	
  watching	
  video	
  in	
  
May	
  2010	
  ***	
  

•  Photo	
  uploads	
  4	
  in	
  5	
  Australian	
  Internet	
  users	
  have	
  shared	
  a	
  photo*	
  

Sources: ^internetworldstats.com  ^^Tribalytic 
*The Nielsen Company **Facebook  ***Comscore 
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Value add

Media Revenue Models

Sense of community Customization
Tangibility Filtering

Reputation ValidationTimeliness

Format
AnalysisVisualization

Ease of use
Design SynthesisRelevance

www.futureexploration.net
Created by Ross Dawson

www.rossdawsonblog.com

Advertising
Brand creative

Pay per click
Pay per action / sale

List rental
Product placement

Content
Subscription
Pay per view

Pay for format
Customised content

Distribution
Syndication

Licensing
Custom feeds

API fees

Community
Membership

Pay for voting
Pay for messaging / SMS

Sales of community
research

Affiliate
Pay per sale

Pay per registration
Pay per download

Classifieds
Listing fees

Transaction fees
Contextual advertising

Leads
Lead generation

Registration for content
O!ers

Enquiry matching

Events
Conferences
Roundtables
Showcases

Access to buyers

Merchandising
Books / research

Music / video
Clothing

Other

Partnerships
Revenue share

Pro"t share
Share of revenue 

increase

Platform
Sell distribution platform

License platform
Distribution fees
Serve advertising

Brand
Brand licensing

Sponsor fees
Branded products
Branded content
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Focus, then monetise 

1.  Listen	
  

2.  Create	
  premium	
  content	
  

3.  Give	
  them	
  a	
  reason	
  /	
  part	
  of	
  something	
  

4.  Be	
  where	
  they	
  want	
  to	
  engage	
  
5.  Shareability	
  /	
  opOmise	
  content	
  

6.  Hyper	
  targeOng	
  

7.  Build	
  community,	
  generate	
  user	
  content,	
  assign	
  resource	
  

8.  Track	
  results	
  and	
  refine	
  

9.  Keep	
  the	
  faith!	
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Join	
  
Subscribe	
  to	
  our	
  free	
  newsleCer:	
  dailyaddict.com.au	
  

Become	
  a	
  fan:	
  facebook.com/dailyaddict	
  

TwiCer:	
  @dailyaddict	
  

Blog:	
  h$p://blog.dailyaddict.com.au	
  

Video:	
  youtube.com/dailyaddictvid	
  

Contact	
  
Carrie	
  Choo,	
  Founder	
  carrie@dailyaddict.com.au	
  

Converse with us 
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