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GLOBAL WARMING AND CLIMATE CHANGE
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Greens set to win Inner Melbourne seats of Richmond & Northcote
V t i B i k & M lb ‘t l t ll’Vote in Brunswick & Melbourne ‘too close to call’

The Greens are in a winning position in the Victorian State seats of Richmond and  
Northcote; while its ‘too close to call’ in Brunswick and Melbourne, a special 
telephone Morgan Poll conducted last night (Tuesday November 17 2010) showstelephone Morgan Poll conducted last night (Tuesday, November 17, 2010) shows.
Two Party preferred vote in the four seats surveyed was:

• Richmond – Greens  61% vs ALP 39%
• Northcote – Greens 54% vs ALP 46%• Northcote – Greens 54% vs ALP 46%
• Brunswick – Greens 51.5% vs ALP 48.5%
• Melbourne – ALP 51% vs Greens 49%.

The Greens obtained a significant vote before preferences – in Richmond (50%),

44

The Greens obtained a significant vote before preferences  in Richmond (50%), 
Northcote (50.5%) and Brunswick (41.5%); while in Melbourne the vote is divided 
fairly evenly across the three major parties.
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SOCIETY
Participation in Sport/ExerciseParticipation in Sport/Exercise

60%

38 9%

Did some formal exercise (e.g. gym etc.) 46.2%

38.9%

32.0%

40%

Pla ed a sport 23 6%

20%

Played a sport 23.6%
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Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.



SOCIETY
Participation in Other Leisure ActivitiesParticipation in Other Leisure Activities

71 3%

80%
Used a computer at home 78.6%71.3%

50 2%
60%

78.6%

Entertained friends/relatives 64.8%

50.1%
50.2%

48.1%
40%

Saw a movie 47.0%

Took a day trip in a car 41 0%

18.7%20%

Took a day trip in a car 41.0%

Went to an art gallery, museum, or antique exhibition 19.0%
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0%

Went to professional sports events (eg. cricket, football) 12.8%
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Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.



SOCIETY
Home OwnershipHome Ownership

45.5%
50%

40%

P i Off 31 8%

Own Home 36.1%
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30%
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*Approximately 2% can’t say

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average. 



TECHNOLOGY
Use of Major Media TypesUse of Major Media Types

94.5%
88 9%

100%
TV 92.3%

73.2%
84.9%

88.9%

70.3%

80% Newspapers
Addressed Mail

72 4%
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35.3%40%

Cinema 29.2%
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Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.



TECHNOLOGY
Visited Commercial and Community Website in Last 4 WeeksVisited Commercial and Community Website in Last 4 Weeks 

50%  Online Communities & Messaging Sites 49.7%

40%
39.9%

19 0%

30%

Online
28.1%
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14.6%

12 8%

19.0%
20%

Online 
Auctions

17.9%

News

4.1%

4.9%
12.8%

0%

10%

Real Estate and 
Renovation 

Ju
n 9

8

Ju
n 9

9

Ju
n 0

0

Ju
n 0

1

Ju
n 0

2

Ju
n 0

3

Ju
n 0

4

Ju
n 0

5

Ju
n 0

6

Ju
n 0

7

Ju
n 0

8

Ju
n 0

9

Ju
n 1

0

51

Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.



ECONOMY
Level of Workforce Unemployment – Roy Morgan/ABS Monthly FiguresLevel of Workforce Unemployment  Roy Morgan/ABS Monthly Figures
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Base: Roy Morgan Research Aust. Population 14+; ABS. Monthly data.
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ECONOMY
Roy Morgan Monthly Consumer Confidence – Long Term TrendRoy Morgan Monthly Consumer Confidence Long Term Trend
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ECONOMY
Roy Morgan Weekly Consumer Confidence – Short Term TrendRoy Morgan Weekly Consumer Confidence  Short Term Trend
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Base Aust Population aged 14+; Source: Roy Morgan Research; 
Base: Australians 14+. Source: Roy Morgan Research



ECONOMY
Total Superannuation AssetsTotal Superannuation Assets

$1,227 bn
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Source: APRA



ECONOMY
Household Wealth and DebtHousehold Wealth and Debt

$6,000 bn Total Household Wealth (in Billions) $5,648.1 bn
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Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.



ENVIRONMENT
Agreement with Following Environmental Statements and Actions

88.8%
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100%
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For my next holiday, I'd really like a total
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I would seriously consider buying a hybrid
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Base Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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