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Singapore
WEGERELRES
USA

Canada

Ireland
Australia

Brazil

United Kingdom
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1,020,518
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32,312,314
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6,446
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838,927
5,436
228,081
2,221

688,781
1,170,748
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1,448,704
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1,286,871
6,652,450
2,022,785
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245,378
432,243
2,853
589,833
155,392
6,134,744
133,193
357,456
107,555
349,941
342,180
2,575
130,715
185

148
301
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222
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140
242
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262
226
1200
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192
123
383
289
400
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211
174
1200
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Soclal Media
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1. 10,000 posts/second
2. 1% Gold 100% Real

3. Cross disciplines PR, Marcom, Sales
Customer Service

4. Monitoring in real time, no time for approval
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The Social Graph will be replaced by the..

Interest Graph — and
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BIG PICTURE

Swinging through the trees...
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BIG PICTURE

Emerging from the jungle with Language...
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BIG PICTURE

Thousands of years later we wrote it down...
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BIG PICTURE

PCs, the internet, mobile phones, GPS have come
together to enable a vast distributed data network of
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BIG PICTURE

A stream of

L4
foursquare
t -
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A CPU faster than the
fastest computer

Comms Bandwidth
slower than the
slowest modem
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Little Brother

Connected Little Brothers will be a higher intelligence
than Big Brother
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An Inverted Orwellian Revolution

Little Brother has access to

1% Goodness

100% Real ,
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Human Connectedness

Viral Streams will add light fiber power to the
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Socilal Vectors

i

SENTIMENT BREAKING
TRENDS

RELEVANCE

INFLUENCE CONNECTEDNESS

PERSONA
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. 2009 number of

. 2010 Followers and
@Replies)

. 2011 most number of
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Huffington Post Influence

THE
HUFFINGTON
PONT

japan food radiation

HealthRanger World food supply threatened by Japan nuclear radiation.
hitp:fow lyidgMNGt #health #naturalnews #radiation

3 days ago from HootSuite

Jordanfabian MT @JeffreyYoung HC Got food from Japan in your pantry?
The FDA says it's safe but may test new imports for radiation
hitp./bloom.bg/go9Frg

A davs ann from Saasmin hudthird

TOP INFLUENCERS ON THIS TOPIC

Ao

€370 | €366 €355
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Huffington Post Influence

Klout Summary for HealthRanger Score Analysis

HealthRanger
ﬂ :: onsumer !-IEEE'“:!-I E'::: WOC ':-'rI:' E'!.l::: I:':'”:" ::lr r"- E.[I_ll'EIIr".. BWS.COm

Klout Score Measurement of your overall online influence

Score Summary 70 4 K 56 .

L - | Tweet n Share
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SOCIAL VECTORS

=

Find

Architect | Blogger | Cat Lover | Celebrities | CEO | Coffee
Lovers | Comcast | Comedy | Cool Brands | Dancers | Dating
Doctor | Dog Lovers | Engineer | Extreme Sports | Finance
Food | Lawyer | Marketing | Mommy Bloggers | Musician
News | Photography | Politics | Religion | Reporter | Social
Media | Sport | Travel | VIP | Wall St | Wine Lovers

more likely to engage
when properly targeted
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SOCIAL VECTORS

An

IS...

A grouping of
champions

A champion is...

An who
has a wide
audience of friends
who are discussing
a relevant topic
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Dlengp
EPIC MICKEY
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PeoQIeBrowsr

Sollective Intelligence
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Mercedes's Top 15 Champion Communities

Mercedes's Most Infiuential Communities during the last Bys.

Commurities are built using Twitter profile information to identify your Brand Champions in real-time and
heip you engage with them.

Ci wnity  Mention
Social Meda
Newa.

Dscarsfuthorities
CED 1231

Mercedes's Top Champions Interest Graph
Top Communities and Community Influencars.
The Interest Graph shows groups of Champions with the most friends telking about your brand

PeopleBrowsr

Collective Intelligence
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1000 Days of Audi cick on the chart to se twoets In ReSearch iy
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Audi's Top 15 Champion Communities

Audi's Most Influential Commurities.

Communities are built using Twittar profile infarmation to idantify your Brand Champlons in real-ime and

hedp you engage with them

Community

Tach

Hews

Bk

Soclal Meda

Students

Audi's Top Champions Interest Graph
Top Communities and Community Influencars.
The Interest Graph shows groups of Champions with the most friends taldng about your brard

PeopleBrowsr

Collective Intelligence
a Go to:Re

1000 Days of BMW ciick on the chart to see twosts in RaSaarch.ty

P ar 10 e et dn 1
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BMW's Top 15 Champion Communities
BMW's Most Influertial Commurities.
Communities are built using Twitter profile information to identify your Brand Champions in real-time and
help you engage with them.
Community
Dating
Shopahoiics

Hon

BMW's Top Champions Interest Graph
Top Communities and Community Influencers.
The Interest Graph shows groups of Champions with the most friends taldng about your brand.
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CASE STUDIES

Comprehensive 26,000

overview report of social
conversation and themes # of identified potential fans ready to be
activated

3 months

Revealed the international appeal of the
brand, HHI and age profile were in line
with customer focus

|dentify demographic,
psychographic and conversation

Reports
created using our Datamine from 720
days of conversations with
mechanical turk, community
identification, interest graph, viral
analytics and ReSearch.ly
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CASE STUDIES

Me
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Media Entertainment

Creation of a Twitter 75,353
report for studio executives/ impact

of promo scheduling # of Tweets extracted for 180 days

8 months 12:30p & 7:00p

Peak times of engagement

Evaluate the impact of
traditional media on the social media 60/40

sphere M/F demographic breakdown of tweets

180 days
historical reporting with overlay of

traditional ad schedule
@mcombs soi1 g

@RyanE1584 | love #DistrictS. That movie was
awesome. The fact that it was made on such a low budget is really amazing
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CASE STUDIES
Audienc

” . Wl N

Media Entertainment

Promote network TV 1St

Trending Topic in Twitter during premiere

3 months 17,000

# of hashtag mentions during the week

Create online buzz during the

event build audience of the premiere

42%

Extract all potential viewers who Click Through Rate (CTR)
mentioned TV show keywords for the
last 360 days for engagement 11’000

New followers in the first week
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CASE STUDIES

Magazine Publishing

Newsweek was News, US
featured on the Twittered featured list Most often mentioned keywords
and while they saw a tremendous
increase in followers, they found that

many were not engaged 2000%

6 weeks
Increase in CTR

Build @names, increase
conversation

8,374

New followers
Extract all those interested in

breaking news, competitive follows,
and US news; Most Influential users
selected for engagement
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CASE STUDIES w
Chamnbio '
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Computer Software

Large software 5000

company aiming to promote itself on P - £ total reqistrations f
social media channels Tvevgt(igr age ottotal registrations trom

12 months 5 | OOO

. Y # of new followers
Maximize participation to

online seminars and increase

awareness 3 6% “

Extract all # of CTR

users aligned Wi_th SAP_target @RheannaDeva Meet and Mingle with
audience; most influential selected ANZ SAP experts at the “Live and Local”
for engagement webinar series http://bit.ly/SAPANZ
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CASE STUDIES

2011 Super Bowl YTD

387,162 vs 99,124
Total Tweets 2011 Total Tweets 2010

From last yearr, of Tweets mentioning Super Bowl
brands

had the highest number of mentions in 2010 and was
the 39 top mentioned brand this year, with an 89% increase
In volume in 2011.

In 2011, most of all ads was in the
, represented by Volkswagon, Chrysler and Chevrolet.

Frocomm Social Media Strategy March 2011




CASE STUDIES

Palm Viral Analytics

616823 att 216808 atkt 188220 det 18
0 il I3 B0 TO0T0 mhid T 1ESS D

-l ) LT WORION I T i
(S i e

“sprint” AND “iphore”

All thin kb

Find relevant
Monitor trends for real-time
Cross network data mentions

616823 att 216898 at&t 188229 det 180236 jag 12450 och 100780 6r

100260 inte 83122 som 76870 med 71659 har 56394 till 55445 man 48470 men 45173 iphone 38714 mig
38361 den 36692 kan 35115 ska 34288 verizon 32763 eft 32243 var 30807 phone 27331 bara 27124 nér 27005 vara 22946 bra
22028 sig 22614 kommer 22075 min 21421 lite 20063 han 20390 far 19545 vad 12838 alla 18772 har 17613 blir 16631 vill 1¢ i
15048 hur 1 ik 1 pad 14042 idag 13053 gbra 13823 eller 13693 service 13500 efter 13255 vet 13150 dér 121
12200 g&r 1 d 15 i négon 10764
10264 lol 10080 o ¢ allt 6725 kanske ssez kul
ocksd 2470 android 2333 motorola 8242 mitt 6160 fick 4 nog 7254 dock 7134 sdga
158 kinns 7040 sales 7042 @att 6964 tack 5256 folk 6556 sin 6547 sAger 6004 refail 6351 hic 1770 1777 dag 1675 day 1054 love
sprint 1527 youu 1410 back 1225 internet 129 call myy 1269 today 1284 home 1224 work 207 4 gen 1181 cell 1100 bmobile
1124 paople 1077 number 1064 detta 1024 dont 122 dom 1020 hem 1012 blackberry 356 hela 383 snart 956 fan

(@jessedwest
RT @accordnetwork: AT&T and Verizon waive

fee for text donations to assist with disaster
relief for Japan hitp://d|d.bz/SbaF (via @comp

(@gametecgear
To all of our customers: AT&T decided to

"suspend" our phone service today! Phone
was out all day. Just letting... hitp://fb.me
IMLsnQiHn

=~ ' [@QueenSuchnSuch 2 min
RT @Doc_Bombay: Whoa... calling Japan is

now free on AT&T, Verizon, & Sprint until 3/31.
Call away.

TR+ cocrem

ATA&T offering free month of iPad data
service

According to an email making the rounds to ATET
customers, you can gel a free month on the IPad 2GB
data plan (normally US$25). There’s no commitment, early
termination fiee, or activation fees associated with the offer.
.. Read More...

Rep. Markey Blasts AT&T Data Caps

If AT&T's plan to begin capping broadband usage worries
you, you're not alone. Democratic Representative Edward
Markey expressed his concerns over the proposed policy
change, as reported by Hillicon Valley. Read More...

Despite 4G Ads, AT&T's 4G Phones Often
Fall Short On Speed | mecoNows

Identify brand advocates and critics with sentiment analysis

Frocomm Social Media Strategy March 2011

0




CASE STUDIES

Campaign and Messaging Performance

DM: Check out this exclusive DEAR JOHN video just for my +22,000
Twitter fans http://bit.ly/6Q10hZ Followers

DM: Twt to win @50cent #beforeiselfdestruct prize pack?? 5
winners get signed book, new album, and Power by 50 cologne!!! +11,000
http://bit.ly/bKmHIJ Followers

1,000

DM: Register & attend the SAP Enterprise Micro-Apps Webinar: Registrants

Dec 8™, Dec 15" Win an iPod Shuffle! http://bit.ly/3zDnDJ

DM: Telephone @LadyGaga Premiere on @enews Thur @ +3,000
11:30pm - Twt to Win 1 of 5 THE FAME MONSTER box sets Clicks

#gaga http://bit.ly/oH0zGg
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Swinging through the trees...Language evolved

Little Brother will carry the
next level of Human
Evolution — and

Independent of
Institutions

@WingDude
JodeeRich@PeopleBrowsr.com
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