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What we do

Personal Media company with aPersonal Media company with a 
specialization in mobile 

technologytechnology

Technical innovation
Digital marketingDigital marketing
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Overview

Mobile 
Campaigns Mobile Sites

Mobile 
Enterprise

Mobile 
Applications

Mobile 
Strategy

Phoenix Platform

Commercial & in Confidence



Device Trends

• Smartphone shipments are expected to overtake PC (desktop & 
laptop) shipments in 2012
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Source: Morgan & Stanley



20102010 
The year of the 
mobile applicationmobile application...
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The Mobile Apps Landscape in Australia

• 1.4 million iPhones in Australia, 350,000 iPod touch devices
• 4.6 million Smartphones4.6 million Smartphones
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Samples of what Applications can offer…

• Applications allow developers to take 
advantage of all the handset features, whilst 
delivering real time information

• Applications include the following features:• Applications include the following features:

• Utility and Social Media

L ti B d S i (LBS)• Location Based Services (LBS)

• Augmented Reality

D t d R ti• Data and Reporting
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Case Study  – Optus Sydney Festival

Despite greater handset penetration and equal 
ATL marketing exposure, the Sydney Festival 
iPhone Application outperformed the equivalent

Applications are now 
outperforming equivalent 

iPhone Application outperformed  the equivalent 
browser based service (in unique user terms) by 
over 10:1

browser based services
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Features and Functionality

Geolocation AwareGeolocation Aware

• Friend finder functionalityy
• Google Maps integration
• WhereIs integration
• Track user location
• Get directions to a location 
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Features and Functionality

Sharing, Rating and Social Media 
Integration

• Rating
• Tag searching with Twitter

g

Tag searching with Twitter 
• Post to Facebook and 

Twitter
F b k C t• Facebook Connect 
Integration

• Share by email and SMS
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Utility Applications
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Leveraging Existing Users

Pre-Registration Micro-Site
• Consumers can register and then receive an SMS and or email when the g

application is ready. 
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Application Promotion

A Strategic relationship with 

• Strategic promotion extends the lifecycle of the 
application by maintaining a position in the 
‘Top’ ‘What’s Hot’ and ‘Apple Favourites’ Apple extends the application 

lifecycle
Top , What s Hot  and Apple Favourites  
categories

Friday PM Saturday AM App Store Featured
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Development Lifecycle

ReportData Launch

Feedback
D fi IA d D l t T t

Marketing & 
P t

Data 
Integration

Launch
Strategy

A li ti

Version 
Release

Define
Scope 

IA and 
Design

Development Test Post 
Deployment

Support

Application
Approval
Process

1 2 3 4 5 6 7 8 9 10
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Other things to consider....

• Data and Reporting
• Analytics and real time• Analytics and real time 

access to reports
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Thank You

Oliver Palmer Head of InnovationOliver Palmer, Head of Innovation
Oliver.palmer@tigerspike.com

Ph: + 61 (0) 2 9361 5132Ph: + 61 (0) 2 9361 5132
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