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WHY ? 

• Not just the blog – it is social media
• Needed to understand the hype
• Recruitment threat? Opportunity?• Recruitment – threat? Opportunity?
• Wanted to make informed decisions
• Migrate personal brand – offline to online

BUT• BUT……………
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BUT…..

The reasons for, and benefits of, blogging and social 
clearer for me as I dug deeper and learned how they
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media evolved and became much 
y interact and what they can achieve



THE BLOG – THE SAVAGE TRUTH – www.gre
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egsavage.com.au



THE BLOG – SOME LEARNINGS

• It’s not the blog in isolation – it’s cocktail of SM
• Blog has a symbiotic relationship with rest of so
• Blog about what you know• Blog about what you know
• Target a defined audience (for me it was recr
• Blog 4 times a month at least to build following

Mi   i  d i  i  ith i l • Mix very micro advice pieces with occasional 
• Content is king –give people a reason to com
• Content is under your nose
• Answer your comments and tweet that you ha
• Tweet your new posts – several times over a w
• Promote your blog via Twitter and LinkedIn an
• Organize reciprocal blog roll links with similar b
• There is a “tipping point” where readership inc
• MY readership and subscribers are increasing 
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THE BLOG – THE EVOLUTION

• Get Google analytics (Free) to monitor usage 
• Install Retweet button• Install Retweet button
• Include social media share buttons
• Build a subscriber list

Bl  ili  li t  ( il hi )• Blog mailing lists (mailchimp)
• Send blog post update emails
• Video blogs
• Savage Truth YouTube Channel
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 and trends
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‘THE SAVAGE TRUTH’ – SUBSCRIBER GROWT
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‘MAILCHIMP” CAMPAIGN SUMMARY PAG
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STATS?

• Run rate of 75,000 visitors a year – 132 countrie
• Average of 1.5 minutes on the site
• 50% visitors from referring site (twitter  Linked in• 50% visitors from referring site (twitter, Linked in
• 32 % from direct traffic
• 10% from Search engines

M t i it  f  US• Most visitors from US
• Then Australia
• Then UK, NZ, Canada, Singapore
• 1,650 comments on the blog – of which 1188 w
• But 462 were legit and shows engagement
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THE INTEGRATION: BLOGGING + TWITTER + 

• Tweet a post and 300 – 500 visitors next few ho
• RTs means reaches much wider audience
• Gives your post a longer life (tweet u later) ba• Gives your post a longer life (tweet-u–later) ba
• Can encourage a comments debate
• Tweet for time zones

Li k dI  t t  d ti  bl  t• LinkedIn status advertises blog post
• LinkedIn status advertises a FB job – to 5000 rec
• Vlog results in hundreds of YouTube views
• Twitter followers link on LinkedIn
• Integrate your blog posts into LinkedIn page
• 20 LinkedIn requests a week – 90% from Blog/T
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COOL CASE STUDIES

• Some posts can go viral – “No you are not run
• 10,000 hits in 24 hours
• Crashed my website!• Crashed my website!
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MY NEW BLOGGING AND SOCIAL MEDIA G

• Credibility to a far wider audience
• Profile - Personal and company
• Connects me with customers• Connects me with customers
• Building a community
• Influence

Hi i  f t ff• Hiring of staff
• Communicating my own staff
• PR
• Selling
• Massive referrals
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…AND HOW IS THAT WORKING FOR YOU?

• Credibility and profile –huge
• Customer interaction – many examples
• Complaints resolution• Complaints resolution
• Made many hires from blog and social media
• Every candidate I meet has read my blog

R f l  f li t  d t l t d  hi  f• Referrals of clients and talent and new hires fr
• Acquisition enquiries
• Staff quote my blog to me
• Most staff are subscribers
• Building a community
• Press pick up my blog several times a month
• Promoted speaking session (e.g. NZ)
• Been invited to speak at conferences all over 
• This one, London, Singapore and many in Aust
• Communicated corporate strategy via blog –
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PUBLICITY? HOW MUCH IS THIS WORTH

• Launch of Firebrand
• Global rebrand
• Communicating the message? How and How• Communicating the message? How and How
• Blog Video 
• Consistent tweets to 5500 followers

U d bl  S b ib  ili  t  d • Used blog Subscriber mailing to spread messa
• Tweets via Firebrand team
• Linked in Updates

Did it work?
• 8,500 Firebrand Website visitors first 2 weeks
• 15,000 page views of Firebrand job posting pa
• Over 500 mentions/Retweets on twitter
• Firebrand Twitter followers grew to 1500 marke
• Thousands of visits to my blog
• PR in press, online, and podcasts all over the w
• Job brief enquires (20)
• Candidates enquiries (hundreds)
• Prospective Firebrand employees made appr
• Four new speaking requests
• Offers of free trials from several vendors (Job B
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MAKING MONEY FROM BLOGGING?

• Not my goal, not my expertise
• But I believe I make a great deal indirectly via
• Did install one affiliate link• Did install one affiliate link
• Generates about 5,000 a year
• But to me that just proves the right people visit
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OVERARCHING LESSONS

• Huge time commitment
• Don’t do it unless you are prepared to invest –
• Be niche  be expert• Be niche, be expert
• Be controversial, have a view
• Content is key

M t f th  t t i  d   • Most of the content is under your nose
• Consistent
• Be generous
• Don’t get provoked
• Work the integration between platforms
• Maintain offline presence
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– 12 months at least



MOSTLY…

• I have learned the incredible power and influe
• It is not frivolous
• Its not “nice to have”• Its not nice to have
• Its not the holy grail either
• But its a key part of our business strategy – an

d ll• and personally……
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THANK YOU

gsavage@firebrandtalent.com
twitter.com/greg_savage

www.gregsavage.com.aug g g
www.firebrandtalent.com


