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Cascade effectLow High



SUPER INFLUENTIALS VS EVERYDAY INFLUENCERSSUPER-INFLUENTIALS VS EVERYDAY INFLUENCERS

Duncan WattsMalcolm GladwellMalcolm Gladwell Duncan WattsMalcolm GladwellMalcolm Gladwell

"is that in a given process or system, some 
people matter more than others." 

"If society is ready to embrace a trend, almost 
anyone can start one--and if it isn't, then 
almost no one can," 
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THE BITS WE DO





FOUR GOLDEN RULES FOR WRITING A GOOD BLOG

Be yourself. Open up and tell us about yourself. Providing a personal 
angle will always create a stronger bond between you and your 
audience. 

Be real. It’s OK to talk about Telstra or anything else in glowing terms, 
just make sure you own itjust make sure you own it.

Make a point. The point of your blog is you have something to say. It 
can’t be just reworked corporate messages.j p g

Invite conversation. Be informative, entertaining and ask questions that 
generate conversation.  If one of your goals is to generate comments, 
always respond to these. You can’t post and run.





Debating the processg p
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